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Research Objectives

* Determine which attributes / factors are most important in driving a key outcome,
such as purchase intention or service satisfaction.

* Determine the perceived performance of each attribute / factor.

» Determine which attributes / factor changes will have the biggest upside in terms
of the key outcome (high importance but low performance perception).

* Determine which car review elements are most important and should be kept or
added.
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Methodology: Background

Survey participants were screened using
lie testing and for video comprehension.
After being exposed to the video, they
rated performance, intention to watch in
future, importance of review elements
and suggestions for improvement -
amongst other questions.

Ratings are collected for the performance / appeal of each
attribute thought to drive a key outcome, such as product
purchase intention or overall satisfaction.
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Type: Package Screening Survey

Survey date

24/4/2023 to 25/4/2023

Country

Target

Watchers of YouTube car reviews (at least
quarterly). Gender quota 50/50.

Sample size
50 questionnaires were completed.



Methodology: Questionnaire Outline

Quality qualification questions

\

Demographics (e.g. age, gender & household income)

q

Exposure to stimuli (if applicable to use case)

Open end / spontaneous response

Detailed attribute ratings

Key outcome ratings

R

Importance ratings
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Survey Results
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Performance vs importance quadrant (video execution)
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Interpretation

Pay attention to the attributes in the top left of the quadrant; since these are relatively
important (above dashed line) as drivers are repeat viewing intention, yet performing
relatively poorly (below dashed line). The horizontal dashed line represents the
average importance, while the vertical dashed line represents average performance.
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Average performance ratings (video execution)
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Information
relevance has the
highest average
followed by
Usefulness of video.
Number of channel
subscribers has the
lowest average.
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Safety
Price

Fuel efficiency

Average importance ratings (video content)

46 45 45 45 4,

Tank size

Repayments monthly

Service plan length

Warranty length

Boot space

43 43

Acceleration

Power / torque

41 41 41

Infotainment system

Top speed

Driver assistance

4

Styling rating

4 39 39 35

Width of vehicle

Length of vehicle

Rear leg room

Weight

3

Cup holders

Safety has the
highest average
followed by Fuel
efficiency. Cup
holders has the
lowest average and
so this could be
considered for
removal from future
reviews.



Suggested improvements - % mentions
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Suggested improvements - % mentions

" Only keywords are shown. To see the comments as written, consult the
@-/C ENTRIC provided spreadsheet.



Suggested improvements - % mentions
—mmmm

video 46 The video was a bit short and did not cover all the information about the car. It could
have been be ...

car 18 36 The video was a bit short and did not cover all the information about the car. It could
have been be ...

can 14 28 Making it a little bit slower so that one can hear all the information ...
information 10 20 More information on the Interior of the Triber in detail, not only the boot. ...
bit 8 16 The video was a bit short and did not cover all the information about the car. It could

have been be ...

voice 8 16  The machine reading the text makes it less interesting to watch they should have used a
real person ...
improved 7 14 This video can be improved by showing more details of the car.For example,which

safety mechanismiis ...

add 6 12 You could add a short video of maybe 5 seconds of the Renault Triber actually being
driven or moving ...

safety 6 12 Add more about the Triber, about its safety and other features. ...

person 5 10 The video was a bit short and did not cover all the information about the car. It could
have been be ...

i This only displays a sample - see spreadsheet provided to see all comments
(@C ENTRIC made.



Age

Male 50 %

Female 50 %
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Gender

50-54 years
45-49 years
40-44 years
35-39 years
30-34 years 30 %
25-29 years
20-24 years

15-19 years
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CENTRIC

R8000 - R10999

R800 - R1399

R50000 - R99999

R5000 - R7999

R2500 - R4999

R20000 - R49999

R11000 - R19999

RO - R799

Greater than R99999

Household Income

14 %

2%

8 %

6 %

4 %

22 %

2%

2%



Ethnicity

White 6 %
Indian / Asian 4%
Coloured 18 %
Black 72 %
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