Screening Survey
‘@' Alternatives: New Product Concepts

Prepared for: Your Company
Date: 20 June 2022
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Survey Detail

Number of alternatives evaluated in this Type: Product Concept Screening Survey
screening survey = 7 Survey date

Nl 3/3/2022

B N Country

South Africa

Target

All ages and genders

Sample size

Rated from 1 to 5 on diagnostics and 0 to 10 on purchase 100 q uestionnaires were com pleted.
interest. These are reported as averages.
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Questionnaire outline

Qualification questions

.

Demographics (e.g. age, gender & household income)

N

Please review the alternative below and then rate your level of agreement with each

statement in relation to this alternative

How likely would you be to <describe desired action> this / a <describe item type>?

Order effects mitigated
through randomized

order rotation
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Question set repeated for each alternative.

NT

1 Customized to match your item type (e.g.

‘logo’, ‘concept’ etc.) & action type (e.g.

‘buy’, ‘subscribe’ etc.).

Copyright, Acentric Marketing Research (Pty) LTD 2019




Survey Results

Slides sorted in rank order, from best to worst
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Overall score

Purchase
5.96

Color: White plastic

Manual shut off

Intention

Paper filter only
Capacity: 10 cups

No warmer plate

Non-retractable cord
Rating from 0 to 10

Change 0.7

Artist's conception of Mr Filter Coffee Maker

* Change = new - existing

Design 8
Rank =1
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Diagnostic profile
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Overall score

Color: White plastic

Purchase
5.6

Manual shut off I t t Q
Gold coated filter basket (no paper filter needed) n e n I o n
Capacity: 5 cups

Warmer plate to keep coffee hot

Non-retractable cord

Rating from 0 to 10

i
' = Ch i
Artist's conception of Mr Filter Coffee Maker O L 3

* Change = new - existing

Design 6
Rank = 2
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Diagnostic profile

e m New =  Existing

L

= 3 3,2

o

oo

3

= 2 3.2

<C

w

w

(5]

=

L - 3.2 3'3

o

= I T T 1 1

= 1 2 3 4 5
Average

@CENTRIC'“



Overall score

Color: Black plastic

Purchase
5.34

Auto shut off

.
Gold coated filter basket (no paper filter needed) I nte nt I o n

Capacity: 5 cups

Warmer plate to keep coffee hot

Retractable cord (retracts in body, out of the way)

Rating from 0 to 10

R Change ( (.08
Artist's conception of Mr Filter Coffee Maker o

* Change = new - existing

Design 2
Rank =3
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Diagnostic profile
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Overall score

Color: White plastic with simulated wood accents

i ke e v Purchase
5.26

Auto shut off I t t Q
Gold coated filter basket (no paper filter needed) n e n I o n
Capacity: 5 cups

Warmer plate to keep coffee hot

Retractable cord (retracts in body, out of the way)

Rating from 0 to 10

Change

Artist's conception of Mr Filter Coffee Maker

* Change = new - existing

Design 1
Rank =4
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Diagnostic profile
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Overall score

Color: White plastic with simulated wood accents

e e Purchase
5.08

Auto shut off I t t Q
Gold coated filter basket (no paper filter needed) n e n I o n
Capacity: 10 cups

Warmer plate to keep coffee hot

Retractable cord (retracts in body, out of the way)

Rating from 0 to 10

= Change _
Artist's conception of Mr Filter Coffee Maker O L 1 8

* Change = new - existing

Design 7
Rank =5
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Diagnostic profile

m  New m Existing

— 342 3.4

Brand Fit

Appeal
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Overall score

Color: White plastic

Purchase
4.98

Auto shut off I t t Q
Gold coated filter basket (no paper filter needed) n e n I o n
Capacity: 5 cups

Warmer plate to keep coffee hot

Retractable cord (retracts in body, out of the way)

Rating from 0 to 10

Change -0.28

* Change = new - existing

Design 5
Rank =6
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Diagnostic profile
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Overall score

Mr Filter Coffee Maker - version 3 P u rc h a S e

Color: White plastic with simulated wood accents

Auto shut off I t t Q
Gold coated filter basket (no paper filter needed) n e n I o n

Capacity: 8 cups

Warmer plate to keep coffee hot

Retractable cord (retracts in body, out of the way)

Rating from 0 to 10

S Ch
- ange -
Artist's conception of Mr Filter Coffee Maker o

* Change = new - existing

Design 3
Rank =7
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Diagnostic profile
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Overall score

Mr Filter Coffee Maker - version 10 P u rc h a S e

Color: Black plastic

Auto shut off I t t L
Steel filter basket (no paper filter needed) n e n I o n
Capacity: 10 cups

Warmer plate to keep coffee hot

Non-retractable cord

Rating from 0 to 10

i
3 RS
e Change -0.32
Artist's conception of Mr Filter Coffee Maker o

* Change = new - existing

Design 10
Rank =8
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Diagnostic profile

e m New =  Existing

L

=2 2.9 3,2

st

oo

3

= 2.8 )

<C

w)

w

(5]

5]

S - 2.5 3'3

= I T T 1 1

= 1 2 3 4 5
Average

@CENTRIC'“



Overall score

Color: White plastic with simulated wood accents

Auto shut off I t t Q
Gold coated filter basket (no paper filter needed) n e n I o n

Capacity: 5 cups

T Purchase
4.62

Warmer plate to keep coffee hot

Retractable cord (retracts in body, out of the way)

Rating from 0 to 10

Change

Artist's conception of Mr Filter Coffee Maker

* Change = new - existing

Design 4
Rank =9
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Diagnostic profile

e m New =  Existing
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Overall score

Color: White plastic with simulated wood accents

Purchase
4.56

Auto shut off

.
Gold coated filter basket (no paper filter needed) I nte nt I o n

Capacity: 10 cups

Warmer plate to keep coffee hot

Non-retractable cord

Rating from 0 to 10

Change -0.7

Artist's conception of Mr Filter Coffee Maker

* Change = new - existing

Design 9
Rank =10
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Diagnostic profile
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Age

es+ ||
60-64 years .
55-59 years .
50-54 years -
45-49 years _
40-44 years _ 16 %
30-34 years _
25-29 years _ 16 %
20-24 years _
15-19 years - 6 %
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Gender

Male 46 %

Female 54 %
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Household Income

R99999 or greater

R50000-99999

o
=S

o
=S

R20000-49999 18 %

R11000-19999 22 %
R8000-10999
R5000-7999

R2500-4999

R1400-2499

o
=S

R800-1399

o
=S

X

RO-799 4
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